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Dear Employer,

You know that a healthy workforce is a happier, more productive one.
That's why you take the time and make the effort to reinforce healthy
habits in your employees. We're here to make your job easier.

You may be surprised to learn how important dental health is to
overall health.

Did you know that 90% of all diseases produce signs and symptoms
in the mouth?* A sore or painful jaw may indicate an impending heart
attack or heart disease. Oral infections and gum disease may suggest
diabetes. And cold sores or facial pain might be a sign of stress.

We are sending you this dental health awareness campaign kit.
Within this kit, you'll find a four-month communication plan
that includes:

» Emails to educate your employees about dental health
« Articles about preventing dental problems or managing them

« Information on special services

Use the tools provided in this kit to launch an informative, interactive
campaign to help change behavior in your employees. Here's what
we've provided for each month:

Month 1 —

Touch 1: Let your employees know about this campaign. Send the
introductory email explaining the material and activities for
the next four months.

Touch 2: Hang the educational poster in your office.
Month 2 — Send the second email all about dental sealants.
Month 3 — Send the third email discussing healthy gums.
Month 4 — Send the final email with news about cavities and fluoride.

We hope this kit will be a useful roadmap to help you lead your
employees toward well-being.

tAcademy of General Dentistry website, Know Your Teeth: Warning Signs in the Mouth Can Save Lives (October 2008).
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Kick off an educational and engaging dental care program for
your employees with these easy-to-use tools and resources:

An email for employees

This introduces the campaign to your employees and gets them
engaged with the program. Each email has links that are based on the
theme of the month. For example, in the first email, the links focus on
dental care basics and preventive care. They feature:

* A challenge to see if your employees are brushing their teeth properly

* An article explaining when employees should go to the dentist

¢ Atwo-minute animated video that makes brushing fun for children

Send this communication to your employees on the first day of the
month to introduce the program.

A poster for your office

. This poster will educate employees about how important dental
Introduction : health is for overall health. Just print and post it wherever your
Month 1: ; employees gather.
Dental care basics
24/7 NurseLine
Dental care: Tools .
and resources Anthem Blue Cross and Blue Shield (Anthem) health plan members
can call the toll-free number on the back of their ID card anytime and

Month 2: .
. talk to a registered nurse.
?
really work The Dental Resource Center
:ﬁ?f&tﬁuﬁ(ﬁf All employees can visit anthem.com/dentalhealth and get helpful
advice anytime.
Month 3: = —_——

Why healthy
gums matter

Gums: Tools and
extra resources
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Month 4: '
Cavities and fluoride .
Fluoride: Tools and
extra resources E
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. The first email focuses
on dental care basics.
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4 Atwo-minute animated video
that makes brushing fun for kids.
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At Anthem, we know how busy you are — and how many hats you
wear. So we designed this dental health program to be easy to use.

Take a look at all your resources below, starting with an email to employees with links to three
educational pages about brushing teeth properly, going to the dentist, and making brushing fun
for children. There's also a link to the poster for your office, as well as another link to the Dental
Resource Center with advice for all your employees.

Questions About Going to the

. Atutorial for employees about
brushing their teeth properly.

Click to download

“ This poster educates employees
about the importance of dental health.

15 signs employees
should go to the dentist.

. The Dental Resource Center
gives helpful advice to everyone.
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Keep the momentum going for your dental care program with the
tools below:
An email for employees

This has three links that are based on the theme of the month.
The links include:

Send this communication to your employees on the first day of

the month.

A flyer for your employees

This fact-or-fiction reinforces what your employees learned last
month — and makes it fun. You can email to employees or print and send.
24/7 NurseLine

Anthem health care members can call the toll-free number on the
back of their ID card anytime. They'll talk to a registered nurse.

The Dental Resource Center

All employees can visit and get helpful advice.
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It's Month 2 of your educational dental program. We hope the posters
are still up. And more employees are going for dental checkups.

This month, we have an email with three links to a video, an article and a quiz on the theme of
sealants. We added a fact-or-fiction flyer to your list of resources. And, of course, there's a link to

the Dental Resource Center.
Click to download

Sealants
Seal Out Tooth Decay

Sealants

~ The second email focuses . A one-minute video featuring a 4 Anillustrated article describing
on dental sealants. dentist talking about sealants. sealants and their benefits.

Click to download

-

"Seal" Out Decay!

Dantal sealants are just for kids.
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4 An engaging quiz on sealants . Afact-orfiction flyer that reinforces 4 The Dental Resource Center
where employees can learn more. what employees learned in Month 1. gives helpful advice anytime.
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Everybody smile. This month we concentrate on gum health.
See the resources below.
An email for employees

This email has four links that are based on the theme of the month.
The links include:

¢ A one-minute video about healthy gums

¢ An engaging slideshow about the myths of gum disease

A healthy gums and pregnancy slideshow

A video and “Manage Your ABCs" tips for those with diabetes

Send this communication to your employees on the first day of

the month.

24/7 NurseLine

Anthem health care members can call the toll-free number on the
back of their ID card anytime. They'll talk to a registered nurse.

The Dental Resource Center

All employees can visit anthem.com/dentalhealth and get helpful advice.
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Gum health affects everyone, but especially those who are pregnant
or have diabetes.

Our email this month is extra-rich with four links: a video and a slideshow on healthy gums,
a slideshow on pregnancy, and a video on diabetes. And we never leave out a link to the Dental

Resource Center.

Click to download

Common Myths of Gum Disease
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Gum disease is not that common

4 The third email focuses 4. Aone-minute video about 4 An engaging slideshow about
on gum health. healthy gums. the myths of gum disease.

What to Expect for Your Oral Health

Now that you're pregnant

4 Ahealthy gums and 4 Avideo and “Manage Your ABCs” 4 The Dental Resource Center gives
pregnancy slideshow. tips for those with diabetes. helpful advice to everyone, anytime. 8
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Wrap up the dental education program with good news about
fighting tooth decay. Here are your links and resources:

An email for employees

This has three links based on this month's story: fluoride can
help prevent, and even reverse, early tooth decay.

Don't forget to send this communication to your employees on the
first day of the month.

The Dental Resource Center

All employees can visit and get helpful advice.

Special offers for Anthem health plan members

jioduction : Your health plan includes over 50 discounts on products and services
Month 1: ‘ that help promote better health and well-being. You'll find the link to
Dental care basics - the flyer

Dt Tools ' . An extra service for Anthem dental plan members
and resources 4 :

Whether on vacation or working abroad, Anthem dental plan members
are covered by international emergency dental care. You can download
the flyer
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This month, you'll have a great ending for the dental
education program.

The latest research shows that fluoride can help prevent, and even reverse, early tooth decay.
The email carries this story, and has links about tooth decay and about fluoride. Plus, there are
two special links: one with health care offers, another about international dental care.

Click to download

The Tooth Decay Process: How to Revarse It and Avoid a Caviy

Fluoride
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a The fourth email focuses 4 Anillustrated article about 4 A one-minute video
on fluoride and tooth decay. tooth decay. about fluoride.
Click to download Click to download

Live life to the fullest — ¥
without paying full price

ot s

4 The Dental Resource Center 4 (Qver 50 discounts on products and 4 [nternational emergency
gives helpful advice anytime. services that help promote better health. dental care. 10
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Anthem Blue Cross and Blue Shield is the trade name of: In Colorado: Rocky Mountain Hospital and Medical Service, Inc. HMO products underwritten by HMO Colorado,
Inc. In Connecticut: Anthem Health Plans, Inc. In Indiana: Anthem Insurance Companies, Inc. In Kentucky: Anthem Health Plans of Kentucky, Inc. In Maine: Anthem Health
Plans of Maine, Inc. In Missouri (excluding 30 counties in the Kansas City area): RightCHOICE® Managed Care, Inc. (RIT), Healthy Alliance® Life Insurance Company (HALIC),
and HMO Missouri, Inc. RIT and certain affiliates administer non-HMO benefits underwritten by HALIC and HMO benefits underwritten by HMO Missouri, Inc. RIT and
certain affiliates only provide administrative services for self-funded plans and do not underwrite benefits. In Nevada: Rocky Mountain Hospital and Medical Service, Inc. HMO
products underwritten by HMO Colorado, Inc., dba HMO Nevada. In New Hampshire: Anthem Health Plans of New Hampshire, Inc. HMO plans are administered by Anthem
Health Plans of New Hampshire, Inc. and underwritten by Matthew Thornton Health Plan, Inc. In Ohio: Community Insurance Company. In Virginia: Anthem Health Plans of
Virginia, Inc. trades as Anthem Blue Cross and Blue Shield in Virginia, and its service area is all of Virginia except for the City of Fairfax, the Town of Vienna, and the area
east of State Route 123. In Wisconsin: Blue Cross Blue Shield of Wisconsin (BCBSWi), which underwrites or administers the PPO and indemnity policies; Compcare Health
Services Insurance Corporation (Compcare), which underwrites or administers the HMO policies; and Compcare and BCBSWi collectively, which underwrite or administer
the POS policies. Independent licensees of the Blue Cross and Blue Shield Association. ANTHEM is a registered trademark of Anthem Insurance Companies, Inc. The Blue
Cross and Blue Shield names and symbols are registered marks of the Blue Cross and Blue Shield Association.



